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* Laminate Product Guide
* Adhesive brands that stick
* Eye on carpet backin
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March meeting madness

said. “With Abbey's purchasing

Floors to Go dealers reap rewards

FCW website gets new look, features

Floor €

e, wiww.flo
el Himely informs: Vis
ite offers a new, clean look and better features.
“The site focuses on the latest news and veill be updated daily with compa-
news, cconomic information and industry happenings. Al ith daily
i news bricfs, Moorcoveringweekly.com wil Mervicw of
Jay” and a main article. The later could b r neves story or . pe
ire. Users will also find content exclusive o the Web, whi
chide — but not be limited h articlcs that appear
an abbreviated forma archived.

“We want to gi

ring Weeldy has restructured ts w

i fea

d often
L *I’s been
ws will
lent, organization

v ple
d visual prese
One new section s the Economic Update, Here, visitors o

By Steven Feldman
[Oranno, Fla.] Its been three
years sinc the folks at Abbey Carpet
sets of Floors to Go
and the results speak for them.
,.Jm. The group has s from
raup pur-
e kel o St
lion 10 570 million, The number of
approved suppliers has tripled to
more than 1
¢ those are just numbers. Im-
as they may be, the real

prss

gauge in judging how far Floors to
Gao has come lies in the me
ship. Take Rohrs
Flagstaf, Ariz., for exampl
wpon a time the retai
gin hovered at around 20 percent
and its average ticket was mmn
$1,500 and $2,500, accord
Shirley Rohr, co-owner. Today zls
profit margin is around 30 percent
and the average ticket is somewhere
veen $8,000 and $12,000.

s turncd out to be onc of the
best things we've ever done?” she

power we now have a bigger selec
tion of products. Plus, we're able to
get into the higher end like never
before”
For Rohr, joining a group was not
an option; hn: which, grouptojoin
5. the 19905 the dealer was
qu]’\"l\g mpa:ml top 50 retailer
Baker Hros. “Wh e a little
dealer the big companies often don't
want 1o put thelr samples in your
store
be able to do she said,
knowing that if she ever wanted se-
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you

e volume,

FCICA serves
up high dose
of education

[54% Jua, Puerto Rico] 1f you
attended the Floor Covering
Installation Contractors As-
sociation's (FCICA) annual
conference carlier this month
g 10 see installers on
their knees laying floers, you
would have been disappois
Butifyo

expec

.
wanted to rub shoulders with flooting con
¢ more than $800 mi

1t wasn't all work in San Juan. New FCICA chaifman
Jonathan Stewart with vice chalrman of assoclates. tion and accessing cutting-edge

Michelle Swinlarsil.

al sales, you came 1o the right

ace.
18sthe“installtiort” in FE
CA that throws many off, ac-
cording to Janathan Stewart,
chairman-elect of the associ.
tion. “We've had a hard
promoting oursehves in the past
— we never quite knev how to
express who we were!” he ex-
plained. "We're about educa-

technology. We believe we differ-
rsehves from the pur-

chusing groups; we're nol rying o leverage our powwer
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NeoCon West 2005: Designers

By Julie Goodman

Same highlights from comention:
Focus on residential — This year

1. This includes con
g permil

build etail sales a

arly scheduled and
ur, you will have the
k challenging questions of these who shape the industry.

There will also be audio capability for interviews, surveys and other en-
hancements
The features that have been the hallmark of floorcoveringweekly.com

These inchude major news
itorials, columns and exclu-
e, which

over the years will remain pror i the s
articles from the most recent issue of FCIY,
well a our fully searchable Product Souree ¢
puts you in direet contact with man
it floorcoveringreekly.com. W
remsans 1o retur

sive inter

cturers and distributors.,
sure you'l agree we

given you

s WeEsLy,

POSTMASTER: Send address changes to Fioce C
50 Charkes Lindbergh Bivd., Suite 100, Uniondale, NY 11553

r1rs] It may have looked
mble Jast year when Mer-
chandise MartProperties, Inc.
MPI] moved its Neocon West
commercial design show out of the
cavernous Los Angeles Convention
Center and onto an exhibit floor on
its own property, the Los Angeles
But as it turns out, the more
intimate scale proved to be well suit-
ed to the small show, held here in
March every year.

NeoCon West 2005 expagded into
an added dimension of residential
design, which highlighted an instal-
lation called “Fine Living: Th
Life” Designed by LA’ Shimacda
Design Group, the installati
tured a model of a downtown Los
Angeles loft for a trendy but fiction-
al couple

Indeed, some residential design
ers were scouting the show, Clarisse
Dunn, owner of th

converge in L.A.

Healing Spaces in Pasadena, Calif.
was looking for hard-to-find green
resources and ins alh:-n She found
help at the Inte where its
residential Inlwlf:u: OR product
line of recyclable modular carpet
showcased new Spring 2005 designs
ra Manné as well as i

friendly wool and

eco
hemp carpet tie.
cus on floaring — Floor cov-
ering exhibitors reported saisfacto-
ry traffc, and more than one noted

PGED




Tile & Stone
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Vasce: 28,2005

New installation materials make setting Ilght and fast

By Lesley Goddin

hours — as opposed 10 20 bowrs 13
“The

With a bevy of tile and stone styles
and formats readily available for
consumers, much of the emphasis
today is aimed at making installa-
tion materials both easier to work
with and better performing,
Following is a sampl;
ned to do just that
Thinsets: Sevcral companies de-
up this year — the

prod-

cided to lighter
weight o
Both MA
Building Products  introduced
thinset mortars that weigh a fro
tion of some traditional
25-pound bag of MAPEI's L
polymer maodified thinset r
has the cove
pound b

Custom  Building

Laticrete’s Multiax Multiparpose
in-Set Mortar offers non-sag
performance oa walls.

Products’ CustomLite line offers

and inchude
and  self-leve

Technalogy,
MAPEL's Ultralie specads “like cake:

\m:ml services director,
its enhanced dynamic propertics
mean no-sag wall installations of
x X fied with
mold and

24 tiles. Plus, it fo

enough to isolate cracks up to Y4 of
an inch and has high fack to reduce
ations.

Molde
,m.m and mildew.
EC put speed into its fast-set
version of 1Flex erack isolation
tar, 1Flex Fast Set is a single-
companent modified polymer mor-

rd technology to resk

P 1o 4 of an inch (3mm)

e grout within four

mortar ¢

dried polymers and b

ment o form a fast bond with ce-
ramic and natural stone tike. 1Flex
Fast Set carrics a heavy-duty com-
mercial floor rating.

Laticrete International recently
showed offits Multiax Multipur
pase Thin-Set Mortar, a cementi-

doors or ow). Reinforced with
il MicroBan antimicrobial,
the mostar features non-sag perfor-

mance and adjustability on walls —
even with porcelain and all types of
12 x 12 tiles on veneers and facades.
Plus, MultiMax is engincered for use
as a medium-bed mort -
lations requiring up to ¥4-inch-thick
applications without slump or sag
despite the weight of the tile or
e

g

Great gainsin grout
MAPEI offers UltraColor Plus
Grout, which features High-Hy-
drated  Cement  Technology
(HCT) for fast curing and consis-
tent color while climinating
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IS TIME TO SELL
MORE TILE AND STONE —

When it comes down to it, that's tha main reason to attend Coverings, isn't it?

anyone who
stone. | may still go to the
Las Vegas show for my

carpet needs, bul for tile and

stone, I'm ¢

and Cover

ding Coverings. It’s

oming to Orlando

e o be for that other good stuff,

s tile or just trimmings

what

5

Mors

digit rate

your share

COVEFIN

i LLTIMATE Tho. Stone & Flooring

st time Sure, there is a ol to €@, do,

eat, drink, watch,

nportant i that tile and siane

tinue to grow at o

an four fin

a5 carpel. And you should

martar provides. poul
soms tradtonl mortars, he :mpmydlbns.

The typical tile and stane customer

doesnl eut comers, She wants the

she can afford. She' pay

for luary.
Coverings has the tile and stone styles
she wants. The same styles you need

to offer in your showroom.

Opportunities for

easing your tile

and stone sales dan't coma much

better than

DISTRIBUTOR

It's time to regis
Register online tc

t www.coverings.com

ngs



Macvcoveringweekly

s
»utilize their special-terms pron
ans strategically throughout the

We encourage

car, such as around special sales
wents and holidays.” Fuller said.

From a loyalty perspective, a pri
ate-label eredit program provides
ceess to data o help merch
lerstand their customers and creat

ate-label
w

The ultimate success of credit

s, experts say, rests squarcly
an the shoubders of retail salespeo-
Sl I salespeaple understand the
plutions they can offer,
i M 1 COnees
o best — ser

sro

sancir
makes if ¢
rate on what the
g the customer.
knowing the
werall objectives, desi
cnces and short.
plan skspeie cn e

s
jon helps them suggest the
oduct within a wider price

I educate the consun

w o fine of credit that
ajor credit candds.

difloresc raColor Plus also
fetares Maock and s polymer.
wodified for added strength and
flexibility. The new grout has Drop
Effect technology that prevents wa:
i i
uts, instcad beading wp on
th' oot surface. UltraColor Plus
sk offerscasie application and fast

and Mol
.m\.im mlul\uun

need 16 have sanded and non-sand-
o grouts on a job.
jcrete showed off the new
HCK PRO, with all the
use and performance
wres ass the original Spe
1alOCK epoxy grout, but now
also with leading edge perfor-
manee for residential and com-
mercial use, The new formulation
offers greater workability in hot
weather, and an open time of up o
80 minutes, together with in-
chemical resis-

stronger and more durable grout

the company said, The
comes in the same color
palette as original Spectral OCK.
with 40 Tifestyle colors and five
Dazale aptions. B

> Software

dnn: Takesa

3
il stement Handicr s
of prochucts and floor plans, invoic-
i, POS, inventory and acco

$9.500
B2B compliam? Yes (v
\\hlmlnmmwy- We

QFiooRs
(866) 5630140

www.qfloors.com
Wb e 9 9

panpany fin

ailes, accon

Segmentis) served: Retail

Standout produc: QFioors
What it docs: Handles inventory,
ing, pavrol, taes, jub
costing, bar-coding, roll-tag p

it served: lcta
mercial, multi-family, wholesale
Standout produc
What it docs: Fully integratcs
REMS' suire. This in-

builder, com-

S Measure

‘What it does: Can be used as a stand -

akone or be scambesly

tegrated

allowes estimators or stlespeople o en-

ter and process orders from a
honte, post quumu
receipts and -

tome

s
erake

g Price: SL00-89.900
B2B compliant? Yes

c-user system averaes

VenCom)
moved (©

What customers says “It'sa very sim-
ple program —easy touse and feach
It's very comprehensive ml takes.

o e s riote ffick
itable, it's so wser frien
written by people in the industry to
.h!n—mnmm\l\' - B

Hw s, West Hartfon

four years g, and it Fall the thiny

Adams, REMS
(800) 7017367

Golds

it Lombardo

Finar
Retail Sales Finance

sE Consumer

for our busines<™ — Jahn Brady.
President, Floorz LLC, Naples, Fla.

e Uinder $7.000 for ol
nvatmnmnmm

e my ¢
repor
could pussibly want and more.
Lou Marano, president,
Carpet and Tile, |

VenCom B28.

(270) 384-40
wwwvencomb2b.com

What customers say: “RFMS
orgar

helped to b

te

apitol

Floor covering financing doesn't

have to be a balancing act.

s Finonce s o leader
dustry. We offer
ms sponsared by

twrers ond buying groups that
<5 qut on a ledge.

eosier, G

What's New?
+ Reduced everydoy rates
« Customers can moke poyments online

nd access their o unt information
it lines over $30,000 o

ty of extended finoncing

= Credit of soles

st, easy
ond soles

» Automated systems to help insure that
the credit line meets the nitiol
purchose omount

in two business days
sing of applications

Visit us ot Surfaces booth #G2456

imagination at work

 For more information call 1. 800 244 7354

Fealures

awn interface, inch

storage and instant aceess to |\r!~l|u
catalo, automatic price updates, col-
or lists, invoices, $hip notices and
real-tinie purchasing. Al includes a

e

pr
W e e bndl o pesig st

VenCom captures
1 since we've use

— lim Cream

Floor,

iprehensive ransaction log.
Prices 3893 annually
nm(m.plmn ¥
customers say: It is so casy

es

transactions

v, CEO, Polomac
ulles, V. G




